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ERLEBEN SIE EINE SPANNENDE,
INTERNATIONALE VERANSTALTUNG.
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OFFIZIELLES HOSPITALITY PROGRAMM

OFFIZIELLES
HOSPITALITY
PROGRAMM

Geniessen Sie die Moglichkeiten, die unsere
Hospitality Paketen Ihnen und lhren Gasten bieten
und bringen Sie lhre Gaste so nah ans Geschehen,
wie méglich.

Die Pakete werden unterschieden nach

e Startbereich-Hospitality Pakete
e Zielbereich-Hospitality Pakete

PROLOG
SCHWEINFURT
MI. 21.08.2024

ETAPPE 1
SCHWEINFURT - HEILBRONN
DO. 22.08.2024

ETAPPE 2 ) )
HEILBRONN - SCHWABISCH GMUND
FR. 23.08.2024

ETAPPE 3 3
SCHWABISCH GMUND -
VILLINGEN-SCHWENNINGEN
SA. 24.08.2024

ETAPPE 4 3
ANNWEILER - SAARBRUCKEN
SO. 25.08.2024

EINE EINZIGARTIGE

UND EXKLUSIVE
ERFAHRUNG




HOSPITALITY PAKET — START

—

HOSPITALITY
START-BEREICH

ETAPPE 1 - SCHWEINFURT | DO. 22.08.
Offnungszeit: 2 Stunden vor dem Start
Start des Rennens: 12:35

ETAPPE 2 - HEILBRONN | FR. 23.08.
Offnungszeit: 2 Stunden vor dem Start
Start des Rennens: 12:10

ETAPPE 3 - SCHWABISCH GMUND | SA. 24.08.
Offnungszeit: 2,5 Stunden vor dem Start
Start des Rennens: 11:30

ETAPPE 4 - ANNWEILER | SO. 25.08.
Offnungszeit: 2 Stunden vor dem Start
Start des Rennens: 12:15)

HOCHWERTIGE HOSPITALITY IN EINEM

EXKLUSIVEN BEREICH IN
UNMITTELBARER NAHE ZUM START

Das Paket beinhaltet*:

. Ausgeschilderte VIP Parkplatze
« Zugang zur Dachterrasse des VIP-Bereiches
- Auswahl an Speisen und Getranken
« Beste Sichtbarkeit auf die
Einschreibungsbihne
und den Rennstart
. Zugang zum Teambereich vor dem Rennen
. Get together mit Partnern und Offiziellen des Rennens

*unter Vorbehalt

O

PREIS (10Personen):
1.500€ zzgl. MwSt.




HOSPITALITY PAKET - ZIEL

HOSPITALITY L A I ana
ZI E I_- B E RE IC H UNMTELLBARERE NAHE ZUR ZIELLINIE

Das Paket beinhaltet*:

- Ausgeschilderte VIP-Parkplétze
PROLOG - SCHWEINFURT | MI. 21.08. - Zugang zur Dachterrasse des VIP-Bereiches

Offnungszeit: 2,5 Stunden vor Rennende «Live Ubertragung des Rennens auf TV

Ende des Rennens: 15:50 Monitoren und LED-Leinwdnden

ETAPPE 1 - HEILBRONN | DO. 22.08. - Auswahl an Speisen und Getrdanken
Offnungszeit: 2,5 Stunden vor Rennende « Zugang zum Teambereich nach dem
Ende des Rennens: ca. 16:50 Rennen

«Beste Sichtbarkeit auf den Zielbereich,

ETAPPE 2 - SCHWABISCH GMUND | FR. 23.08. unmittelbare  Ndhe zur Ziellinie fir beste

Offnungézeit: 2,§ Stunden vor Rennende Ende des Sicht auf Zieleinlauf der Radprofis und
Rennens: ca. 16:50

Begleitrennen
ETAPPE 3 - VILLINGEN-SCHWENNINGEN | SA. 24.08. -.Beste Sicht auf Bihne der Siegerehrung

Offnungszeit: 2,5 Stunden vor Rennende - Get together mit Partnern und Offiziellen
Ende des Rennens: ca. 16:50 des Rennens

ETAPPE 4 - SAARBRUCKEN | SO. 25.08. wunter Vorbshal

Offnungszeit: 2,5 Stunden vor Rennende

Ende des Rennens: ca. 16:50 =2 PREIS (10 Personen):

L’ﬂ\) 2.000€ zzgl. MwSt.




KONTAKT
INFORMATIONEN

Fir Reservierungen oder weitere
Informationen kontaktieren Sie bitte:

Michael Vetter
mvetter@gfrcycling.de
+49 171 6026618

oder

Henry Pommet
hpommet@aso.fr

+33 643529536

und fillen Sie das angehéngte
Bestellformular aus

www.deutschland-tour.com
f © ¥ O #DeineTour @DeineTour



BESTELLFORMULAR FUR HOSPITALITY PAKETE

Bitte vollstandig ausfillen, Terms & Conditions unterschreiben Bestellformular schicken an:
Gesellschaft zur Férderung des Radsports mbH | Otto-Fleck-Schneise 10a | 60528
Frankfurt

RECHNUNGSADRESSE *

FIRMA:

Name: Position:

Vorname: Abteilung:

Telefon: UST ID Nummer:

E-mail:

Strasse:

PLZ: Stadt:

Land:

Rechnungsbezug falls notwendig:

LIEFERADRESSE FALLS ABWEICHEND VON RECHNUNGSADRESSE

FIRMA:

Name: Position:

Telefon: Mail:

Address:

Zip Code: Stadt:

Land:

*Nicht vollstéindig ausgefillte Bestellformulare kénnen nicht bearbeitet werden

ANZAHL
(min. 10)

GESAMT
(exkl. MwSH)

Lidl DEUTSCHLAND TOUR PROGRAMME PREIS FUR 10 PERSONEN
(exkl. MwSH)

Schweinfurt — ZIELBEREICH PROLOG (21.08.) X

Schweinfurt — STARTBEREICH (22.08.) 1.500 X

Heilbronn — ZIELBEREICH (22.08.) 2.000 X

Heilbronn — STARTBEREICH (23.08.) 1.500 X

esienil Schwiibisch Gmind — ZIELBEREICH (23.08) | 2.000 X
Schwdbisch Gmiind — STARTBEREICH (24.08.) 1.500 X

Villingen-Schwenningen — ZIELBEREICH (24.08.) | 2.000 X

Annweiler — STARTBEREICH (25.08.) 1.500 X

Saarbriicken — ZIELBEREICH (25.08.) 2.000 X

**abhangig von Verfiigbarkeit ‘ GESAMT (exkl. MwSt) EUR (exkl. Mwst)
DATUM: STEMPEL: ZAHLUNG AN:
TAUNUS SPARKASSE

KTO NR: 40205438

IBAN: DEO2 5125 0000 0040 2054 38

SWIFT/BIC CODE: HELADEF1TSK

FIRMA: Gesellschaft zur Férderung des Radsports mbH

SIGNATUR: Jede verspdtete oder unvollsténdige Zahlung stellt einen VerstoB des
Kunden da und filhrt automatisch zu einer Aufldsung des Vertrages,
ohne das es weiterer juristischer Formalitéten bedarf, es sei denn,
der Kunde kann das Vorhandensein héherer Gewalt nachweisen.

Diese Bestellung unterliegt den allgemeinen Geschéftsbedingungen,
die der Kunde mit seiner Unterschrift bestdtigt.




GENERAL TERMS AND CONDITIONS

Preamble

At the time of the Event and in that context, Gesellschaft zur
Férderung des Radsports mbH (GFR) offers Businesses and/or
Local Authorities (the Customer) public relations services (the
Services) in an area (the Reception Area) that is not open to the
public (the Program). The Customer wishes to purchase the Ser-
vices described in the Commercial Offer. For this purpose, GFR
and the Customer (hereinafter the Parties) have decided to enter
info an agreement for the provision of public relations services
(hereinafter the Agreement).

In descending order of precedence, the Agreement consists of
the order form (hereinafter the Order Form), of these general
conditions of sale of public relations services (hereinafter the
General Conditions) and of the Commercial Offer, which
together form an indivisible whole. In the event of contradiction
between the contractual documents, the Order Formwill prevail
over the General Conditions.

The Agreement, of which this Preamble forms an integral
part, governs the relationship between the Parties as regards
the subject-matter of this Agreement, to the exclusion of any
other document or agreement, whether in writing or oral; it also
replaces any oral or written agreement exchanged between the
Parties prior fo the conclusion of this Agreement and relating to
its subject-matter.

2. Price and terms of payment

2.1 In consideration of the Services, the Customer will pay GFR
the fixed sum stipulated in the Order Form in EUR. This sum will
be subject to VAT at the rate in force, or to any other tax that
may be payable on the date of payment.

The whole payment must be made in EUR inclusive of taxes upon
subscription, accompanied by the Order Form and by the
General Conditions, initialled and signed.

2.2 Any payment delay or default will constitute a breach by the
Customer unless it can prove the existence of an event of force
majeure, and will automatically result in the immediate termina-
tion of the Agreement without judicial formality, without prejudice
to any damages.

2.3 The Customer will not be entitled to claim any compensation
or financial payment in the event that, for any reason, all or part

of the Services are not used.

3. GFR's obligations

GFR undertakes to provide the Customer with the Services, whet-
her directly or through the third party services providers to which
it may have entrusted all or part of the Services.

The Reception Area will be arranged and made available to
the Customer in accordance with the provisions of the Order
Form.

4. The Customer's obligations

4.2.1 Access to the Reception Area

No invitation issued by the Customer may be regarded as valid
for access to the Program or to the Event. Only persons wearing
a wristband issued by GFR may access the Reception Area. The
Customer and its guests, employees, officers and/or agents (the
Persons) agree to be filmed and/or photographed and to have
their image thus reproduced freely exploited by GFR or its
licensees or assignees during the broadcast and promotion of
the Program and of the Event. GFR reserves the right to refuse
any person access to the Reception Area or to expel them from
the Reception Areaq, if their behaviour is likely to embarrass other
Customers or to disrupt the proper running of the Programor of
the Event.

4.2.2 The Customer must ensure that it and the Persons comply
with the following provisions:

The exploitation of photos or films representing all or part the
Program or the Event, in any form and for whatever purpose
other than for strictly private purposes, is prohibited; The dis-
tribution and/or sale to the Persons and/or to any third parties
of any products and/or services in the Reception Area, and more
generally at the Event, is prohibited; The deployment within the
Reception Area or at the Event of any signs such as advertising
streamers, billboards, clothing, or voluminous objects of an ad-
vertising nature bearing any brand, is prohibited.

4.2.3 The Customer undertakes not to sell, lease, share, lend
and/ or sub-lease all or part of the Reception Area to any person
and/ or third party, whether for valuable consideration or free of
charge

5. Secrecy and confidentiality

The Customer undertakes not to make any statement that might
undermine the image of GFR, of the Event or of the Program. The
Customer undertakes to observe strict confidentiality and to
refrain fromdisclosing to any person, for any reason whatever,
any information that might come to its affention pursuant fo this
Agreement in relation to the Event, or, more generally, GFR.

Any references to the Program and to the Event, and any use by
the Customer of the Event’s and/or if applicable of the Program’s
logo or of any other distinctive sign relating to the Event or to
GFR, or any use of terms such as “Supplier”, “Partner” or “Spon-
sor” of the Event or of the Program, are strictly prohibited. Breach
of this provision may result in the immediate termination of this
Agreement and in the immdiate payment of fixed compensation
equal to 1/10th of the sums stipulated in the Agreement, without
prejudice to any additional compensation that GFR might claimto
compensate the losses incurred.

However, if necessary, the Customer may refer to the Program in
order to publish invitations, on condition that it submits a mock-
up thereof for GFR’s prior agreement in writing.




GENERAL TERMS AND CONDITIONS

6. Liability of the Customer and insurance

Throughout the term of the Agreement, the Customer will be lia-
ble for its acts or those of the Persons within the Reception Area
or where the Event takes place.

The Customer will be liable for any damage or deterioration of
the Reception Area found by GFR after it is made available to
the  Customer. Consequently, the Customer undertakes to
reimburse fo GFR on demand and upon the provision of
supporting docu- ments, any expenses that it may have had to
incur in order to restore the Reception Area.

The Customer must inform GFR without delay of any incident or
injury, physical and/or material damage of any kind occurring
in the Reception Area.

In addition, the Customer undertakes at its own expense to take
out insurance covering its civil liability and that of the Persons for
any kinds of damage (physical, material or consequential, injury
...) caused directly or indirectly by its acts or those of the Persons,
to prove to GFR that it has done so, on request, and to maintain
such insurance in force throughout the termof the Agreement.

7. Termination

In the event of breach by the Customer or by the Persons of any
of the obligations provided for herein, the Agreement may be
terminated automatically by GFR without judicial formality, after
the Customer has failed to comply with a formal notice to reme-
dy the breach, served by any proven means, without prejudice
to any claim by GFR for damages. This formal notice may
require compliance by a specified time depending on the
nature of the default or breach.

8. Force Majeure

The Parties expressly agree that GFR may not be held liable if the
Event and/or the Program has to be cancelled or interrupted due
to an event of force majeure.

For the purposes of this Agreement, the Parties agree to treat the
following events as events of force majeure: fire, climatic or
political conditions making the holding of the Event impossible
or very difficult, and in particular: flood, epidemic, terrorist
attack, hurricane, tornado, gale, storm, frost or hail
unfavourable to the holding of the Event, earthquake, war, civil
war, requisition, stopp- age of work, lock-out or strike by
personnel and/or sportsmen necessary for the holding of the
Event or for the conveyance of competitors or spectators,
revolution, riots, crowd trouble, legal

moratorium, government fiat, withdrawal or suspension of federal
authorisations, withdrawal or suspension of authorisations to
occupy the sites where the Event is to take place, theft of all or
part of the equipment necessary for the holding of the Event, loss
of electrical power, inferruption or delay in transport or felecom-
munications, impossibility to broadcast the Event by terrestrial
television, cable or satellite, conditions rendering it impossible or
very difficult to maintain the safety of participants in the Event

9. Cancellation or interruption of the Program and/or of the
Event

The cancellation and/or interruption of the Program and/or of
the Event for any reason whatever will be regarded by the
Parties as events of force majeure.

The Customer acknowledges that GFR will not be obliged to
reimburse the sum stipulated in the Order Form or to pay the
Customer any compensation by reason of the interruption or total
cancellation of the Event and/or of the Program, and the Custo-
mer hereby waives any liability claimagainst GFR for damages
on such grounds.

10. Intuitu personae

This Agreement is enfered into between the Parties in considera-
tion of their respective identities. The rights and obligations of the
Customer cannot be assigned, delegated or transferred to any
third party, whether in whole or in part, and by any means
whate- ver, without the express prior consent in writing of GFR

11. Applicable law and jurisdiction

This Agreement has been drafted in English, which will be re-
garded as the sole authentic language of the Agreement. All
the provisions of this Agreement are governed by German law.
Any dispute concerning the validity, interpretation, performance
and/or termination and/or expiry of this Agreement will be sub-
ject to the exclusive jurisdiction of the competent courts under the
jurisdiction of the Frankfurt Court of Appeal, notwithstanding any
third party and/or indemnity claims or plurality of defendants.

12. Miscellaneous

No tolerance on the part of GFR, even if repeated, shall
constitute  a waiver by GFR of any of the provisions of this
Agreement.

In the event that any of the provisions of this Agreement is in
valid, the Parties will seek in good faith to agree equivalent
valid provisions. In any event, the other

SIGNATURE:

Insert the words “Valid for agreement” in handwriting before the signature.

SEAL OF THE COMPANY:
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